
FABIAN MARRONE
CMO

CAN A MODERN MARKETING 
FUNCTION BE SUCCESSFUL 
IF COMMUNICATIONS ARE 
SEPARATE? 



BRAND MANAGEMENT 



AN 
INTEGRATED 
APPROACH



PRODUCT AND 
SERVICE 
MARKETING HAS 
BEEN REPLACED 
WITH VALUE 
BASED AND 
PURPOSE 
MARKETING



WHEN YOU TELL 
YOUR PURPOSE 
AND TRUTH, 
COME THE 
ISSUES



WHAT IS A 
COMMS CHANNEL?

WHAT IS A 
MARKETING CHANNEL?



INFLUENCER 

SPOKESPERSON



CROSS CHANNEL APPROACH



ORGANIC, PAID, OWNED AND EARNED



NOT ALL STORIES ARE MADE OR SHOULD BE CONSUMED 
FOR THE NEWS, BUT EVERY STORY HAS A CHANNEL



BUT THE 
CAUTIONARY 
TALE



Brand tracking is less important than 
sentiment and reputation…

BRAND TRACKING IS LESS IMPORTANT THAN 
SENTIMENT AND REPUTATION





THANK YOU


