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FIND	THE	
NEEDLE	IN	THE	
HAYSTACKS…



The ABC Formula

1. Attention

2. Brand Value

3. Call to Action



Who is interested in what you do?
What do they want (need) to know?
Where are they consuming content?
When should you engage them?
Why should they care?

Audience First
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Digital Video Domination
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Mobile is the only thing that matters
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• Going	viral	targets	a	mass	
audience,	not	your	target	
audience	

• Viral	is	vanity.		Social	media	is	
building	relationships	

• Volume	is	a	priority	over	
quality

Going Viral vs. Building Reach



Cast A Wide Net



Data = Personalization

• Target the right 
audience
• Create the right 

context
• Choose the right 

locations



“Innovate or die, and there’s no innovation 
if you operate out of fear of the new or 
untested.” 

- Bob Iger, The Ride of a Lifetime











Thank you!


