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Asking the right questions: 
How to say something completely original 
and uniquely valuable with original 
research
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Part 1: Why use 
original research in 
content marketing?
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SEO
Magic

Brand 
Awareness

Strong 
Partnerships

Demand 
Generation



5@SurveyMonkey    #GlobalMarketingDay



6@SurveyMonkey    #GlobalMarketingDay



7@SurveyMonkey    #GlobalMarketingDay



8@SurveyMonkey    #GlobalMarketingDay



9@SurveyMonkey    #GlobalMarketingDay



82%
of people would rather read 
an article based on data than 
the writer’s opinion.
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Content that contains data is more...

74%
trustworthy

73%
persuasive

44%
fun to read

...than content without data.
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Part 2: Doing survey 
research right
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SurveyMonkey study: microaggressions in the workplace

“A senior partner asked to 
‘touch my hair’ in order to 
confirm it was ‘all mine.’”

“My hearing disability was written 
up as ‘making communication 
difficult for my co-workers.’”
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Scaled answer options work well for content

These answer 
options can be 
combined during 
analysis
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Polarized questions give you strong stats
“Would you rather?”
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Capture key demographics 
for data breakouts:
• Generation

• Gender

• Geography (state, country, city, urban vs. 
suburban)

• Career seniority/ income range

• Education level

• Ethnicity
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Decide who should take your survey

Your customersYour contacts Your followers Research panel
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Part 3: Making the 
most of your 
original research
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The ultimate guide to using surveys for content marketing
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