THE SOCIAL MEDIA TRAP:
How to build your authority and

24,8

influence on social media without <O,
becoming a slave to it. ©
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EVERGREEN CONTENT

CONTINUOUSLY NEVER GOES FRESH FOR OLD
RELEVANT OUTOF DATE  AND NEW AUDIENCE
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People love stories!

Stories have been the biggest way to communicate since the beginning of time.

Think about the three things in your life that happened
and made the biggest impact on you.

It doesn't have to be work related, the story just needs to
make you relatable.
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Your stories should be:

e Authentic
e Relatable
e Relevant
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- "Branding is a cover photo & logo *
- "Play it safe, so | don't lose followers"

- "Influencers are successful & rich"
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EVERGREEN CONTENT

MICRO-CONTENT “VALUE BOMBS"” VIDEOS
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54 MIN VIDEO INFLUENCER “QUOTE-PICS”
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INFLUENCER “QUOTE-PICS”
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WHAT'S THE NEXT
STEP FOR YOU TO
TAKE THAT'S SO
SMALL, IT'S
LITERALLY
IMPOSSIBLE FOR
YOU TO FAIL?
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MICRO-CONTENT “VALUE BOMBS" VIDEOS

BUILD YOUR LEGACY

ASK METHOD

that I'm going to be able to pass on

TAKE STEPS THAT ARE
Ak mitiop 10O SMALL TO FAIL

"Well, can | actually use this?"

| WAS INCREDIBLY A
AFRAID TO FAIL  AscmetHoD

I'm going to mess this up."
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PRODUCT LAUNCH 7/ BOOK LAUNCH VIDEOS
IF YOU'VE EVER THOUGHT

ABOUT STARTING A BUSINESS

Top 25 Profitable Niche ‘-
Ideas for 2019

Choose.

of my Top 25 Profitable
Niche Ideas for 2019.
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EVERGREEN CONTENT

ARTICLES/BLOGS

TAlI LOPEZ SHARES

GROWTH HACKING TIP
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they're a little bit
of story, they develop

TRANSCRIPTION
DOCUMENT

MINI VIDEO CLIPS

SOCIAL POSTS

Jeff J Hunter is with Dennis Yu
August 20 3t 8:05 AM - @

It's so crazy the "misconceptions" people tell me about Outsourcing to the
Philippines #*
After spending a veeek with our teams in the Philippines (we both have teams
here) Dennis Yu gave his biggest take away
People always ask me why | fly to the Philippines and have chosen to hire most
of my team here.
There are several reasons:
Loyalty

amily values
Culture
Brainpower

nglish (yes a lot of my content is written by my overseas team - shocker)
Did | mention Loyalty?
Another big reason is what Dennis mentioned - it's actually HARD to find
Americans to do the work
The economy in the USA is SOO00 GOOD that there aren't many willing to do
the tasks that these guys perform.
Not only willingly, but passionately.
And the ability to pay these guys MULTIPLE TIMES MORE than what they can
earn here in the Philippines is an absolute life-changer.
We are both heavily investing in our teams here as we do some work together
on a mutual cause.
I'm so BLESSED |, to have an incredible team here in the Philippines and
more so to have amazing partners who believe in them.

VIRTUAL TEAMS 33

/A

BEHIND THE SCENES

Virtual Team Building Act
High Performance

perienced letting

But take a closer look at your virtual team if you have noticed

these warning signs:

WHY ENTREPRENEURS
STRUGGLE WITH FOCUS

Yo 4

But if it turns into a
fascination then you start asking,

Getting CLEAR on your content strategy so you can atiract new clients on
social media TODAY.

BONUS: Ame Giske is going to lead a fun activity
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INFLUENCER BRANDING

If you have a new,
unproven funnel—if
you're launching
something for the
first time—your two
best candidates are

Google and
Facebook.

)~
k j - Ryan Levesque
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f posTs TAGGED

PICK ONE OF THE
BIG FOUR CHANNELS

FOR ONE YEAR ASK METHOD'

IT'S NOT ENOUGH TO
(L LA THE RIGHT
[ZITZ3A YU ALSO

NEED TO CHOOSE THE
RIGHT BUSINESS

A STOP TRYING TO DOGT
ALL ON YOUR OWN

— THE—
ASK METHOD'

Make More by Doing Less (But
Better).
+ Deciding to o less is scary. It was for me.

A

ASK METHOD'

“lwas rushed tothe
hospital. Told | should
be in a coma. 30years
old. I had to come to
terms with my own
mortality.
YOU'VE ONLY
GOT ONE SHOT."

“ Ryan levesque

IF YOU'VE EVER THOUGHT
ABOUT STARTING A BUSINESS
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CONTENT CALLS & RECORDINGS
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Tthe 5 Key Elements CRITICAL to writing copy that converts your audience into your loyal followers
JEFF HNTER
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Ann Kristine / Jeff J Hunter content call

“How to Write Copy that Turns Your Audience into Your Brand Ambassadors” g&

s 0 &l o 4 SHARE

1 will break down the 5 Key Elements CRITICAL to writing copy that converts your audience into

your loyal followers.

You'll learn how to build long-term trust, and influence that grows your brand (and your bank

account).

JEFF J HUNTER



AMPLIFY APPEARANCES
TALK ON STAGE? GET THE RECORDING
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AMPLIFY PODCASTS & RADIO

- - 2 Available on iTunes and GooglePlay
| 2 HOW TO BUILD YOUR

X “ =3 BUSINESS WITHOUT
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AMPLIFY TV APPEARANCES
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Jeff J Hunter

The King of Outsourcing

Jeff J Hunter

The King of Outsourcing

HOW TO CREATE A
MONTH WORTH OF
CONTENT IN 17 MINUTES

&) BRANDEDMEDIA

How to Write Copy that
Turns Your Audience into
Your Brand Ambassadors

The 5 Key Elements CRITICAL
to Writing Copy that Converts

&) BRANDEDMEDIA

PRESENTATIONS

HOW TO CREATE A “USEFUL"
‘ S Standard Operating Procedure
//;/;,‘ (FREEDOM RECIPE)

Jeff J Hunter

The King of Outsourcing

&) BRANDEDMEDIA

'f BRAND PERSONALITY
- V///! H-

JEFF JHUNTER

Chief Growth Officer

Weaponize Your Brand
to Grow Your Authority,
Influence and Profits.

&) BRANDEDMEDIA

HOW TO CREATE A “USEFUL"
; b Standard Operating Procedure
D L (FREEDOM RECIPE)
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Jeff J Hunter

The King of Outsourcing

&) BRANDEDMEDIA

&) BRANDEDMEDIA

/ = THE C.L.EA.R.
F METHOD FOR SOCIAL
\ NGl MEDIA SELLING

Jeff J Hunter

The King of Outsourcing
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3 ASSETS ON FACEBOOK AND LINKEDIN

O & 2

PUBLIC FIGURE
PROFILE PAGE COMPANY PAGE




SQUARES DOMINATE FB, IG & LINKEDIN

Jeff J Hunter is £ feeling ready.
’ 13hs- Qv

Let's be 100% honest with ourselves, most "Entrepreneurs"” | know don't

| want to say a very UN-SEXY word... SYSTEMATIZE.
ST Ru GG l E WI T H F oc u s Having a PROCESS, the right PEOPLE to execute - is truly how you gain
FREEDOM in your business.

bl DO ENTREPRENEURS
REALLY HAVE FREEDOM?

vmm
-

-

actually caring about your dream.

and we never give ourselves
the escape that we truly need.

@ Jeff J Hunter

17 Comments 1 Share
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MULTIPLE PLATFORMS
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- FOR FACEBOOK,
ms;:gﬂ,ﬁ“",ﬁg'é' OR m's'i"m'ﬁﬁmﬁu'é'z, INSTAGRAM, WIDE,
TALL, OR EVEN SQUARE. oy OR TALL, OR EVEN

’ QUARE. SQUARE.
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PODCAST? JUST AUDIO? NO PROBLEM:!

Jeff J Hunter

R Leveraging Virtual Teams to Build Iconic Brands @ Featured on CBS, NBC, ...
® imo

Start turning "STAY-AT-HOME-MOMS" into the BEST WORK-AT-HOME-MOM team
to power your business!!
---- | can't be the only one who's tapping into this incredible talent pool ...see more

that no one tells you about
building aremote team.

-------------- |||||1u|||-mun||||||||muu---w--~----v~-~-----|||[|||n--»------~----n--~--m-u|||||[|m

0 o 249 + 129 Comments * 7,

i Jeff J Hunter
: R Leveraging Virtual Teams to Build Icon
® 4o - Edited

People make you "PAY" to learn how to sell on Linkedin...
Actually, it's quite simple using both of these methods.

ic Brands a Featured on CBS, NBC, ...

..See more
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REPURPOSEVIDEO [
TO TEXT CONTENT —
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OTHERS: INFOGRAPHICS, PRESENTATIONS, ETC.
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MAKE OR BREAK TIPS FOR SUCCESS

KNOW YOUR AUDIENCE BE CONSISTENT
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THE SOCIAL MEDIA TRAP:

QUESTIONS & ANSWERS FOR PANEL

JEFF J HUNTER

Founder & Chief Growth Officer, OCtObeI’ 30, 201 9
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