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s the
practice of engaging internal and
industry experts/influencers with
active networks to influence
audiences and help achieve
measurable business goals.




of the buyer’s journey is complete
before a buyer ever reaches out
to sales.

- Source: Pardot

Influencer marketing
demonstrates a 6-1o-1

return on investment
- Burst Media

customers seek out trusted
expert content
when considering a purchase.

- Source: Pardot

of customers rely on
referrals from people they
know above all else.

- TapInfluence
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Communities of influence drive business

Influencers

Customer/
Employee

Partners

Communities/

Analysts/ Media Associations
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Across the Customer Journey
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...Build ...Encourage ... Impact ...Increase ...Nurture
Awareness Consideration Lead Gen Demand Discussions

...Advocate

Always-On Social

Impactful. Increases Brand Value. Creates Advocacy.
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100%

Influencer Share
Rate

“The Path to Digital Innovation

31 Experts Share Insights on Transformative Technologies

21M

Impressions

Start your gxperience
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AboutlUs  Digitalist

Digital
Transformation

for Regulated Industries

"Digital technology is disrupting all sectors of our economy. The imperative
for organizations within highly regulated industries is to turn this market
reality into a competitive opportunity so they can innovate more quickly,
control costs, and better meet the needs of customers and citizens.”
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Virtual reality and Influencers
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@ 4,291 likes

letthelordbewithyou Here you go, at 4pm est, write
the below.

Caption:

Keeping up with the summer workout routine with my
morning @booteauk

protein shake!
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